Shingaku tradition and its reference to contemporary Japanese business models – adaptation vs challenges /The remains of Shingaku tradition in Japanese business culture – adaptation vs challenges 
The presentation focuses on the topic what aspects of Shingaku tradition may be found in contemporary Japanese management and organizational practices, as well as on the question of how these aspects manifest themselves (i.e. in what way are they present nowadays) and what types of their adaptation can be observed in the context of the challenges of global internationalization. In the first part of the presentation the characteristic of Shingaku tradition is discussed. The special focus is placed on its syncretic character with its Confucian/Neo-Confucian as well as Zen connotations, because this syncretism may be regarded as the key mechanism used to disseminate and preserve certain principles and values among adults. In particular it is analyzed how Zen methods of practice, its language, and ways of spreading the teachings were used to disseminate Confucian and Neo-Confucian ideas, but also those Zen ones which were regarded equivalent to them. Moreover, an attention is paid to an equally important aspect of this tradition i.e. its deeply practical dimension and its ability to attract wide range of adherents in the second half of eighteen century Japan, both in urban as well as in rural areas. Although the movement disappeared in the Meiji period its connotation with establishment of Japanese merchant class and justification of the meaning of its activities and presence in society requires attention in reference to understanding nowadays Japanese business culture. Thus, in the following part of the presentation the aspects of Shingaku tradition are analyzed in the context of the characteristic of Japanese business culture in Gesteland’s model i.e. one of the models analyzing business differences between cultures. References to such a model is applied in order to identify those aspects of  Shingaku tradition which remained present nowadays, namely those at the core of Japanese business culture. Their identification in turn allows to analyze adaptations in their sphere brought by challenges posed by internationalized/globalized economy.  
